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5.6 Roger’s Characteristics of Innovation and Consumers
What are Roger’s 4 main elements?
What is the theory of innovation diffusion?

How is the rate of diffusion determined?

Sketch and describe the relationship between market groups and their propensity to adopt an innovation.

The impact of Roger’s characteristics on consumer adoption of an innovation can be considered in terms of 5 ideas. Explain each one.





Define consumerism?

What influence has social media had on the diffusion of innovation?

Draw a diagram and explain the influence of trends and the media on consumer choice.

Draw a diagram for categories of consumers.

Explain each category of consumers.




What are issues companies in the global marketplace must deal with when attempting to satisfy consumer needs?
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