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8.2 Sustainable Consumption

People can be broadly classified according to their attitudes to green issues.

Define and give examples of:

Eco-warriors


Eco-champions


Eco-fans


Eco-phobes

Describe the consumer attitude and behaviour towards sustainability


Describe the reasons for the introduction of eco-labelling schemes.


Explain how eco-labelling reflects life cycle analysis of certain product categories.


Compare the objectives of two different eco-labelling schemes.


Explain how eco-labelling and energy-labelling schemes can help consumers to compare potential purchases.


What are the 5 stages that creating and maintaining demand for green products can be broken down into?

What problems are generated by the burying of community and/or industrial waste?
What is the take-back legislation or extended product responsibility (EPR)?
 
What is the legislations 3 stage process used to reduce environmental impacts?
List and compare the advantages and disadvantages of consumer and environmental pressure groups for the:

User,

Manufacturer,


Designer,
How can consumer and environmental pressure groups attract widespread support using the media (including social media)?

Sketch the diagram of the evolution of green production.
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